THEINS & OUTS OFE

B2B MARKETING
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B2B MARKETING FACTS
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of businesses fail due to
bad marketing
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of B2B buyers carry out at
least half of their research
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of B2B buyers believe
companies should interact
and engage with them, not
just present information on
social media
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of B2B buyers will
purchase a product if they

The number of
stakeholders in a B2B
buying decision is up 26%
at 6.8 stakeholders
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of marketers believe their
marketing strategy is

online before making an see personal value effective
offline purchase
Social media is one Personalized
of the top trending emails provide 6x
channels in B2B higher transaction
> marketing. rates.
—

® Top social media channels by B2B

n 89% Facebook m 81% LinkediIn

g 75% Twitter

® Most businesses use social media to
create brand awareness, encourage

1
|
1
I
|
1
|
1
1
|
1
|
1
I
|
1
|
1
1
|
1
|
|
I
|
1
1
|
1
| marketers:
I
|
1
|
1
1
|
1
|
|
I
|
1
|
|
1
|
1
I
|
1
|
1
: social sharing and gain followers.
1
|

® Personalized subject lines can

® With anincrease in email volume, it's
important to grab and hold the
recipient's attention from the very
beginning to avoid being deleted or

unsubscribed.

i increase open rates by 26%.

L yonGF difset sl s read Torat - 70% of BZB-researchers and buyers i
| i | watch video throughout the |
i least one minute. Lo |
i | purchase cycle. |
71% agree video converts better.
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Personas: 60% of B2B marketers say
they've been more focused on improving
audience segmentation and personas
over the past 18 months.

50% of B2B searches are performed on
a smartphone; predicted to grow to 70%
by 2020.

Video advertising saw the most growth
of any channel in 2015-2017.

Virtual reality (VR) is an emerging technology
that allows businesses to show off their
products and services through an innovative

and engaging experience.

MARKETING STRATEGY TIPS

Define and know your targets

Create resonating content

Engage and communicate
with your audience

Have a quality control process
in place

Track results & make changes
accordingly
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